
NATURAL HABITATS FACT SHEET

OVERVIEW
Natural Habitats™ is a group fully committed to the sustainable production of organic and fairly 

traded products, including organic palm oil. Natural Habitats™ products are cultivated using 

only 100% organic practices by small farmers in South America and Africa, and add organic 

credibility to food, personal care and animal nutrition products. Natural Habitats USA, Inc. 

supports the communities in which it operates through organic farming practices and 

environmental preservation, and provides education, healthcare, and social support to 

equitably improve quality of life for all stakeholders, from Farm to Fork. 

For more information, visit www.natural-habitats.com and www.palmdoneright.com.  

VISION: Become the global market leader in organic palm oil.

MISSION: Palm Done Right. 



WHO WE ARE
We are an organic palm oil production company, inspired by a vision of a world where

communities and ecosystems are healthy and resilient. We invest in scaling organic production,

product innovation and education to lead positive impact in food, personal care and animal

nutrition value chains. At the heart of our fast-growing business is our dedication to bring

organic agriculture, environmental preservation, positive social impact and profitable growth to

palm oil, so that sustainable livelihoods are created for palm oil communities, biodiversity is

protected, our business communities receive increasing value and people can fully trust and

enjoy the products they buy.

WHY WE EXIST
We believe there is a better way to produce palm oil – we 

like to call it Palm Done Right™. Responsibility and

sustainability are no longer just the absence of negative

impact, but bringing positive impact to livelihoods, the 

environment and markets. We believe in doing things the 

right way, and we believe it is our responsibility to combine

scalable and profitable production of organic palm oil

with social responsibility and environmental stewardship.

 

WHAT WE STAND FOR
To realize our vision and mission, every decision 

we make is guided by eight principles.

1. We behave with integrity

2. We embrace diversity

3. We are committed to transparency

4. We innovate to excel

5. We empower people

6. We encourage collaboration

7. We share our passion for organic

8. We enjoy what we do and have fun in the process



HOW WE DO BUSINESS

Consumers and markets are changing fast and are demanding more. We provide solutions that help
farmers, partners and customers deal with those new challenges. Through our culture of collaboration,
innovation and education, and through our passion for organic agriculture, we lead positive change in
palm oil production as well as food, personal care and animal nutrition.

Our Palm Done Right™ Model
We use our business and our Palm Done Right™ model to ensure positive
impact for the communities in the countries which we produce our palm oil,
our business communities and the communities where the products that 
contain our palm oil are sold. We want everyone that is connected to our 
business to benefit from our profitable growth.

Our Palm Done Right™ Model aims to create positive impact for everyone that
is connected to our business: our employees, our farmers, our partners, our
customers and their consumers. The Palm Done Right™  Model consists
of three interrelated parts:

1. Organic production
We produce high quality, organic palm oil. We convert conventional palm oil
production to organic palm oil production, and develop degraded land into
palm oil producing fields/zones. We are committed to: no deforestation,
certified organic practices, soil improvement, composting programs 
and replanting.

2. Empowerment
We empower our employees, farmers and partners to bring benefits to yields,
livelihoods, soils and ecosystems. We are committed to: training & education, certification support,
market integration, community support and sustainable livelihoods programs.

3. Collaboration
We innovate, engage, inform and educate to ensure organic products receive maximum market value.
We are committed to innovation, alignment, improved value, joint improvement projects and market &
consumer education.

These three parts are essential components of the Palm Done Right™ 
model and need to be provided together. Without empowerment,
organic agriculture will not bring maximum benefits to yields,
livelihoods, soils and ecosystems. Without value chain collaboration,
organic production will not receive the market reward, investment
and scale, crucial to its viability. Without innovating organic
production, we will not succeed in bringing quality, health and
sustainability solutions to our customers, partners and farmers.



PRODUCTS & APPLICATIONS

Cooking and Baking
Palm Shortening 36C/38C -All Purpose Baking, Frying
Palm Shortening 42C -All Purpose Baking, Frying
Pastry Chef Shortening - Pastries, Croissants, Bars
Pastry Chef Shortening w/Butter Flavor - Pastries, Croissants, Bars
Shortening Flakes - Pastries, Croissants
Shortening Flakes w/Butter - Pastries, Croissants
RBD Palm 36C - All Purpose Baking, Frying
Unrefined, Filtered Red Palm 36C – High anti-oxidant Ingredient for Super Foods
Palm Stearin MP48 - Specialty Baking, Frozen Deserts
Palm Olein 24C - Frying, Salad Oil, Sauces
Red Palm Olein - Frying, Retail Pack, Nutraceuticals
High Oleic Sunflower and Palm Olein Blend (60/40) - Frying, Retail Pack, Nutraceuticals
Palm/Sunflower/Coconut Blend - Frying
Red Stearin - Specialty Baking, Frozen Desserts, Nut Butters

Personal Care
Shea Butter, RBD -Cosmetics
Organic Palm Fruit Oil, RBD - Soap and balms
Organic Palm Stearin - Hardens candle waxes
Organic Palm Olein - Liquid soap
Organic Palm Kernel Oil - Soap, lotions and balms
Organic Palm Wax, Habiwax TM - Vegan replacement for beeswax, adds structure to serums and
hardens lip balm and lip sticks. Perfect for candles

HISTORY

Natural Habitats Group was founded in 2009 by Alfons van der Aa, a Dutch entrepreneur with a vision for 
redefining the palm oil industry. With a background in international business, strategic management, and 
building companies from the ground up, Alfons recognized that the conventional palm oil industry was 
causing severe negative impacts on the environment, native species and local communities, and was 
convinced that it could be done differently. In fact, Alfons founded Natural Habitats Group with the 
intention of proving that palm could be grown for good, at scale, to positively impact the planet and create 
sustainable livelihoods. It was this vision that inspired Alfons to create the first 100% organic, fully 
integrated supply chain in the palm oil industry.
 
Natural Habitats Group organic palm oil production began in Esmeraldas, Ecuador, supplying the organic 
food market in the US and Europe.  In 2011,  independent farmers joined the Natural Habitats journey, 
organizing themselves in the first organic producer association in Ecuador.  In 2014 the company started 
organic palm oil production in Sierra Leone to expand and geographically diversify the organic palm oil 
supply. Today, Natural Habitats Group continues to expand and form more partnerships in these regions to 
bring organic, responsible palm oil to scale, in large quantities, and affect positive change across multiple 
industries using palm oil.
 
In addition to scaling organic, sustainable palm oil production, in 2016 Natural Habitats created a movement 
called Palm Done Right™  to grow brand, manufacturer, supplier, media and consumer awareness about the 
positive economic, environmental and social benefits of organic palm oil. The mission of Palm Done Right is 
to educate and inform the world that there is another side of the palm oil story, and encourage conscious 
companies and consumers to join the movement.
 
What began in 2009 with a vision to change the palm oil industry still holds true today -  Natural Habitats 
Group continues to build a future in which farmers, workers and their communities are empowered, value 
chain partners collaborate extensively and organic agriculture will prove to be the answer to secure healthy 
resilient communities and healthy ecosystems.  Through building sustainable organic palm oil production 
and changing the mindset around palm oil, the group will continue moving forward with this effort to bring 
positive change to life from now into the future.

WHY IT MATTERS
The conventional palm oil industry in Asia poses a serious negative impact on climate change, and the
environmental and social abuses to local communities are rampant. Consumers need to be aware of this, as 
well as the fact that there is an alternative where palm oil can be grown and produced sustainably, 
positively benefiting the farmers and communities where it is produced. By making choices with their 
purchasing decisions, companies selling products with conflict palm can affect positive change through 
evaluating their supply chains and choosing more sustainable options.

The fact is, up to 50% of consumer products in the food and personal care categories use some form of
palm oil, and palm oil will not go away as a key ingredient. From cookies to shampoo, palm oil provides
a plant-based source of fat and functionality to products that other oils do not provide, and it has
replaced unhealthy hydrogenated fats in the food system and provides solutions for personal care
formulations across many categories.

Through choosing a supply chain where existing farms have been converted to sustainable
practices, brands and manufacturers will encourage a return to environmental diversity, will
help reverse climate change, and will allow small farmers and local communities in
under-developed parts of the world to flourish.



PRODUCTS & APPLICATIONS

Cooking and Baking
Palm Shortening 36C/38C -All Purpose Baking, Frying
Palm Shortening 42C -All Purpose Baking, Frying
Pastry Chef Shortening - Pastries, Croissants, Bars
Pastry Chef Shortening w/Butter Flavor - Pastries, Croissants, Bars
Shortening Flakes - Pastries, Croissants
Shortening Flakes w/Butter - Pastries, Croissants
RBD Palm 36C - All Purpose Baking, Frying
Unrefined, Filtered Red Palm 36C – High anti-oxidant Ingredient for Super Foods
Palm Stearin MP48 - Specialty Baking, Frozen Deserts
Palm Olein 24C - Frying, Salad Oil, Sauces
Red Palm Olein - Frying, Retail Pack, Nutraceuticals
High Oleic Sunflower and Palm Olein Blend (60/40) - Frying, Retail Pack, Nutraceuticals
Palm/Sunflower/Coconut Blend - Frying
Red Stearin - Specialty Baking, Frozen Desserts, Nut Butters

Personal Care
Shea Butter, RBD -Cosmetics
Organic Palm Fruit Oil, RBD - Soap and balms
Organic Palm Stearin - Hardens candle waxes
Organic Palm Olein - Liquid soap
Organic Palm Kernel Oil - Soap, lotions and balms
Organic Palm Wax, Habiwax TM - Vegan replacement for beeswax, adds structure to serums and
hardens lip balm and lip sticks. Perfect for candles

PRODUCTS & APPLICATIONS
Palm Shortening MP36  - All Purpose Baking, Frying, Donuts 
SuperRed Shortening  - MP36 Functional Ingredient for: All Purpose Baking, Frying, Donuts
Palm Shortening MP42  - All Purpose Baking, Bars, Popcorn
Palm Flakes MP48  - Pastries, Croissants, Nut Butters
Palm Flakes w/Vegan Butter Flavor MP48  -  Pastries, Croissants, Nut Butters 
RBD Palm MP36  -  All Purpose Baking, Bar Soap
RBD Palm MP36  - All Purpose Baking, Bar Soap
Palm Stearin MP48 Emulsifier for:  -  Specialty Baking, Nut Butters
Palm Stearin MP48 Emulsifier for:  -  Specialty Baking, Nut Butters 
Palm Stearin MP48 Emulsifier for:  - Specialty Baking, Nut Butters 
SuperRed Stearin MP48 Functional Ingredient Emulsifier for:  - Specialty Baking, Nut Butters 
SuperRed Stearin MP48 Functional Ingredient Emulsifier for:  - Specialty Baking, Nut Butters 
SuperRed Stearin MP48 Functional Ingredient Emulsifier for:  - Specialty Baking, Nut Butters 
Palm Olein MP24   - Frying, Salad Oil, Sauces, Personal Care 
Palm Olein MP24 Functional Ingredient:  - Frying, Salad Oil, Sauces, Personal Care 
SuperRed Olein MP24 Functional Ingredient:  - Frying, Salad Oil, Sauces, Personal Care 
SuperRed Olein MP24 Functional Ingredient:  - Frying, Salad Oil, Sauces, Personal Care 
RBD Palm Kernel MP28   - Confections, Coatings, Personal Care 
RBD Palm Kernel MP28   - Confections, Coatings, Personal Care 
RBD Palm Kernel MP28  -  Confections, Coatings, Personal Care 
SuperRed Palm MP36 Functional Ingredient for: -  Baking, Sautéing 
SuperRed Palm MP36 Functional Ingredient for:  - Baking, Sautéing 
SuperRed Palm MP36 Functional Ingredient for:  - Baking, Sautéing

Shea Butter RBD, Non-organic - Confections, Coatings, Personal Care 
Shea Butter RBD, Organic - Confections, Coatings, Personal Care 
HabiWax 100 - Organic Palm Wax - Lip Balms/Sticks, Candles, Personal Care



Learn more about 
Natural Habitats 

AWARDS 
2017 Nutrition Business Journal Award 
Winner for Mission and Philanthropy 

LOCATIONS
US Corporate Office: 
948 North St., Unit 7
Boulder, CO 80304

MEDIA CONTACT
Susan Fecko
Black Dog Studio
sfecko@blackdogstudiopr.com
303.449.8381

CONNECT

Visit www.natural-habitats.com 

SALES CONTACT
Caroline Warren, Sales Director
caroline@natural-habitats.com
406.551.0005  

European Corporate Office:
Heemraadssingel 188, 3021 DM, 
Rotterdam, The Netherlands

Additional locations: Ecuador |  Sierra Leone | London UK 

https://www.facebook.com/NaturalHabitatsGroup
https://twitter.com/Nhabitats
https://www.linkedin.com/company-beta/594625
https://www.instagram.com/naturalhabitatsgroup/
https://www.youtube.com/user/naturalhabitats



